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During this Messaging and Media Training workshop, Butterfield Speaks will 
lead highly interactive sessions to add to your repertoire of media savvy skills, 
with simulations, feedback and coaching.

The media training workshop provides long term skills-building and helps you 
develop your bench of spokespeople.

Participants will:

• Refresh or deepen Media Savvy
• Apply “Just in Time” process using current messaging
• Simulate Interviews
• Practice Message Mantra “Bulletproofing”

• Touch and Go
• Define don’t Defend
• Bridging Phrases
• Sell the Process
• Practice Broadcast Soundbites

Workshop Preparation

Read  selected chapters  from It’s Showtime: Richard Butterfield’s Power of 
Persuasion.  

Review the Media Savvy Short Course. 

Review corporate messaging and Question & Answer suggestions

Objectives

Pre-Assignments To create the most effective workshop possible, participants will engage with 
the Butterfield Speaks curriculum and complete pre-assignments prior to the 
workshop. 



Program Typical Agenda for a Half Day Session

Media Savvy – The Short Course 

“Just in Time” preparation using Company Messaging 

Simulations and Coaching 

Simulation #1 (Publication – PR Lead)

Simulation #2 (Interview – PR Lead)

Broadcast Media

Simulations and Coaching of Soundbites
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